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Why this webinar?
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•

The outbreak of the COVID-19 

virus has resulted in a process of 

accelerated financial 

digitization, both in developed 

and developing countries....

This scenario holds important 

opportunities for the financial 

inclusion of previously financially 

underserved individuals, as well 

as substantial risks.

A process of accelerated financial digitization

•

This process has affected both 

the side of the demand for 

financial services (i.e. previously 

underserved clients), as well as 

that of the supply (i.e. formal 

financial institutions).



A surge in the use of digital payments and transfers....
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• Philippines: 150% increase in customers for the country’s largest 

mobile money operator  (Gcash) in the month following the lockdown 

(Endo, 2020);

• Pakistan: 35% increase in customers for the country’s largest MMO 

(EasyPaisa) in the three months following the lockdown. The largest e-

commerce platform (Daraz) registered a 40 percent increase in sales 

of essential items  (Kumar and Shah, 2020);

• Kenya: 35% increase in digital payments for food and groceries, 18% 

for medicines, 54% for agribusiness in April. Critical drops in sectors 

such as education and tourism (FSD Kenya, 2020);

• Peru: as of April 2020, almost 50 percent of all payments in the country 

were carried out online (a fourfold increase from before the outbreak);

• Brazil: a survey carried out in June by Visa (2020) showed that 56 

percent of consumers had started shopping online whenever possible, 

as a response to the pandemic.  

Select data, relative to April-June 2020



Rwanda: Sharp increase and value and volume of P2P digital 

transaction following lockdown
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Source: Carboni and Bester, 2020



Temporary policies to promote digital payments and 

transfers
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There is no conclusive scientific evidence that the COVID-19 virus can spread through 
contaminated currency notes or coins (see studies by Chin et al.; Dormalen et al, 2020)

Wave of policy responses to promote digital payments and transfers, both to avoid 
handling cash as well as, more broadly, facilitate financial access and use in the frame 

of extended lockdowns and other restrictions…



Common policy responses to promote the use of digital 
payments and transfers

• Waiving or reducing fees on digital transactions

• Lowering the minimum amount required for a transaction.

• Increasing mobile transaction limits and maximum wallet

balance.

• Reducing interchange fees. 

• Relaxing KYC requirements for new customer enrolment and 
self-registration. 
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Core risks associated to this process
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Widening of
the digital 

divide

Issues of
privacy and  
surveillance

creep

Increased
risk of fraud, 
scams, data 

theft

For example, women in LMICs are 8 percent less 
likely than men to own a mobile phone (165 million 
less women)….

…and are 20 percent less likely to access the 
internet through a phone (300 million less) (GSMA, 
2020a)

Extensive governmental (mis)use of data on citizens’ 
financial identities and behaviours…

….risks paving the way to widespread state 
surveillance and prolonged abuse of executive 

emergency powers, even following the end of the 
crisis

46 percent of Indian consumers 
stated they were considerably 
more concerned about digital 
payments fraud following the 

COVID-19 outbreak….

….while 28 percent declared they 
were exercising considerably 

more caution when using these 
services. (ACI Worldwide, 2020)



Critical barriers that go well beyond the means of emergency
policy measures...
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Regulatory barriers

Non-enabling regulation for digital 
finance, low levels of ID availability, 

weak financial consumer protection 

Infrastructural barriers
Low levels of mobile penetration, 

scarce ICT  infrastructure, weak agent 
networks,. 

Awareness/social barriers

Low digital financial education, low 
awareness, high reliance on OTC 

transactions 

Supply-side barriers

Low levels of front-office and back-
office digitization, scarce internal 

capacity, bias.



Based on an upcoming publication
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• The impact of the pandemic on digital payments and transfers

• Fostering the use of digital payments to enable e-commerce and 

door-to-door delivery services

• Transitioning to fully digital remittances in the frame of COVID-19

• Enabling social safety nets by digitizing G2P transfers. 

• Ensuring timely payments of response staff through digital 

channels. 

• Providing digital credit solutions to mitigate the impact of the 

pandemic

Chapters:
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Digital G2P payment schemes as an effective tool to 
mitigate the impact of the pandemic

• Countries are facing a pressing need to strengthen existing social protection
systems to counteract the effects of the pandemic in a rapid and transparent
manner, as well as to guarantee the efficacity of social safety nets for entire
populations whose livelihoods are being deeply threatened by the crisis.

• In the wake of the pandemic, the ability to convey G2P payments through digital
channels has been shown to be a critical advantage in the deployment of an
effective response strategy;
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Features of note
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• Extremely high levels of coverage (e.g. Novissi 16%; Morocco >50%;

Pakistan 47%);

• Strongly benefitting from the existence of digital ID databases at

national level (especially if biometric-enhanced, as in Pakistan);

• High risks of digital exclusion, embezzlement, fraud;

• KYC easing to allow rapid onboarding of beneficiaries (e.g.

Philippines, Ghana, WAEMU)



Numerous country-level examples of digital G2P 
schemes
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Pakistan

“Eshaas
Emergency Cash 

Programme

Pakistan

“Eshaas
Emergency Cash 

Programme

Togo

“Novissi”
programme

Chile

“Bono 
COVID-19”

Peru

“Bono 
independiente”

Peru

“Bono 
independiente”



Recommendations to foster use of digital 
payments

• Implement regulatory sandboxes

• Develop adequate digital financial consumer protection measures.

• Reduction in
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Impl

Non-enabling regulation for digital 
finance, low levels of ID availability, 

weak financial consumer protection 



SafeBoda – UNCDF partnership
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The pandemic as a trigger to move towards a cash-
lite society?
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(next presentation)
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Fostering the use of digital payments to enable e-
commerce and door-to-door delivery services

• In Peru, online purchases saw a fourfold increase following the outbreak.
Almost 50 percent of all private purchases were carried out online because of
the extended lockdown;

• In Brazil, a survey carried out in June by Visa showed that 56 percent of

consumers had started shopping online whenever possible, as a response to

the pandemic;

• In Pakistan, Daraz, the largest e-commerce platform in the country, reported a

40 percent increase in online sales of essential items in the month after the

lockdown
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Some selected snippets of data…



Comparisons with China’s experience?

• There is an overall reduced risk of infection as people do not have to visit brick-and-
mortar vendors for their purchases,

• People are able to acquire the basic necessities they need to weather the lockdown period
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A process that was already well on the way before the 

outbreak
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Registered mobile money accounts by region, 2011 to 2018

Source: GSMA, 2019 

Over 1 billion 

mobile money 

accounts in 

the world as of 

2019



Why this webinar?
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1) Present key data on the surge in registration and use

2) Provide an overview of financial regulators’ responses

3) Delve deeper on the impact on the e-commerce

scenario in developing and emerging contexts

Focus on digital payments and transfers



Interesting trends

• Reduction in cash-on-delivery (COD) digital purchases in countries where it

traditionally represents the primary option:

• It is too early to

• Reduction in
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